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Abstract

In the present day business scenario, the concept of Corporate Social Responsibility (CSR) has become 
an inevitable priority for business leaders’ agenda across the world. Business organizations embedded the 
CSR practices in different means such as Corporate Citizenship, Social Responsibility, Business Social 
Responsibility, Social Responsible Investment and the like. It has become an inevitable pressure on firms in 
India as CSR practices have obtained legal sanctity through clause 134 and 135 of The Companies Act, 2013. 
In this juncture, it is inevitable to address the realistic role of Companies Act, 2013 with respect to the CSR 
practices of firms in India. The researcher has made an attempt to study and analyze the driving factors of 
CSR practices of the selected public and private firms in India. The results obtained from the 318 sample 
respondents have been analyzed with help of required statistical tools through the SPSS version 20 and MS 
Office Excel.
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Introduction
In the present day business scenario, one does not need to look far to find the term “Corporate 

Social Responsibility” (CSR) in the literature. (Engle, 2007) In recent years, the concept of CSR 
is receiving spectacular attention both from business practitioners as well as academicians 
in different parts of the world. (Dentchev, 2005; Potluri, Batima & Madiyar, 2010) Business 
organizations embedded the CSR practice in different means such as Corporate Citizenship, 
Social Responsibility, Business Social Responsibility, Social Responsible Investment and the like. 
However, a widely quoted definition by the World Business Council for Sustainable Development 
(WBCSD) states, “Corporate Social Responsibility is the continuing commitment by a business 
to behave ethically and contribute to economic development while improving the quality of life 
of the workforce and their families as well as of the local community and society at large.” The 
father of modern CSR is H.R. Bowen. In 1953, he initially proposed the term CSR, suggesting that 
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business should take into accordance the objectives and values of the society (Wartick & Cochran, 
1985).  Since the introduction of the term CSR in the 1950s and onwards, the concept has gained 
considerable acceptance and broader meaning (Carroll, 1989). However, it was in the United States 
(US) which experienced the growing interest in CSR in the 1960s and 1970s (Vogel, 2005). Initially 
the concept included the responsibility to deliver social services such as pensions and medical 
are primarily performed by corporate sector. Later the scope of CSR was widened in the 1980s 
towards environment and employees without compromising in making of good profits. The new 
global economy has further highlighted the importance of CSR in other developed countries of the 
world. 

Corporate Social Responsibility Practices in India
India has a long rich history of close business involvement in social causes for national 

development. In India, CSR is known from ancient time as social duty or charity, which through 
different ages is changing its nature in broader aspect. From the origin of business, which 
leads towards excess wealth, social and environmental issues have deep roots in the history of 
business. In the post-independence era, it was considered as charity and traditional philanthropy 
that was predominantly influenced by Gandhian Ethical economic model. The Ethical model 
was followed by Statist model of Nehru which emphasised on the state ownership and legal 
requirements to decide the corporate responsibilities. After 1970s, the Liberal model supported by 
Milton Friedman focused on adherence to law and creation of wealth and fulfilling CSR through 
taxation and private charitable choices (Das & Reddy, 2014). The CSR performance of business 
organizations in the post-liberalization era in India has been witnessed by the survey conducted 
by the NGO Karmayog. It has rated CSR performance of top 500 companies in India from 0 to 
5. These ratings are based on the parameters like amount invested in the CSR activities, legal 
compliances, environmental compliances and Separate Sustainability reports of banks and so on. 
In India, Government has also taken various initiatives in order to emphasize the importance CSR 
to the firms. Some of the initiatives of Government of India include the Environmental Protection 
Act 1986, MCA’s National Voluntary Guidelines (NVGs) 2009, SEBI rule relating to CSR and 
the recent Companies Act 2013. India is the first country in the world to give legal shape to the 
CSR practices of companies. The provisions relating to the CSR incorporated in the Companies 
Act 2013. Clause 134 and 135 of the Act specifies that companies with net worth more than Rs.500 
crore or turnover more than Rs.1000 crore or net profit more than Rs.5 crore are required to 
constitute a CSR committee to formulate CSR policy for the company. Companies are now obliged 
to spend a minimum of two percent of average net profit earned during preceding three years 
before formulations of the policy (Singh & Agarwal, 2013). 

Review of Literature
Idowu and Towler (2004) in their study describe that the effect of the explosion in Bhopal of 

1984 is still being felt by the unfortunate residents nearly 20 years after the event.  Union Carbide, 
on the other hand is still paying the legal costs of the incident until the present moment. It did 
not take too much persuasion for corporate managers and equity investors to accept that our 
environment is “sacred” and the cost of an irresponsible action will be enormous. It has been 
pointed out that the realization of CSR objectives is dependent on the perspectives of business 
managers who are instrumental in the implementation of CSR practices in organizations. Inglehart 
and Wetzel  (2005) describe that consistent with cultural modernization theory predictions that 
post materialist values concerned environmental protection are more prevalent in advanced 
industrialized societies Sobczak et al. (2006) in their study titled “The impact of higher education 
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on students’ and young managers’ perception of companies and CSR: an exploratory analysis” 
found that the impact of different types of academic institutions on the respondents’ perception 
of companies and their attitude towards CSR concepts and tools. This study has revealed that 
students and young managers in France still see CSR primarily in terms of internal responsibility 
towards employees, whereas external categories of stakeholders such as local community, NGOs 
or subcontractors continue to be neglected. Another result of this study is that the national culture 
and traditions have made influence on the attitude towards CSR tools, even among young citizens.

Sachs et al (2006) have conducted a study titled Corporate Social Responsibility from 
“stakeholder view” perspective: CSR implementation by a Swiss mobile telecommunication 
provider with the aim to show how corporate social responsibility is actually implemented and 
managed in business practice by a mobile communications provider in Switzerland. The study 
reveals that the application of the stakeholder responsibility framework yields interesting insights 
into how corporate responsibilities are managed from a stakeholder perspective. Ofori and Hinson 
(2007) have conducted a study titled “Corporate social responsibility (CSR) perspectives of leading 
firms in Ghana” with the aim to ascertain and document the extent of recognition, nature and 
content of social responsible actions by firms located in Ghana. The key findings of the study were 
that, although local companies are familiar with the concept and do, indeed practice some amount 
of CSR, they subscribe less to the contemporary notion of CSR; they are less strategic, less moral 
and ethical in their approach to CSR. Thus, internationally-connected Ghanaian firms seem to 
have a better grasp of the various dimensions of CSR and how these could be used to business and 
strategic advantage

Janggu et al (2007) in their study titled “The Current Status of Corporate Social Responsibility 
among Industrial Companies in Malaysia” have found that there is positive relationship between 
CSR and companies turnover but no apparent link is noticed with companies’ capital. Relationship 
between CSR and companies’ profitability is also found to be positive but weak. More disclosure 
by local companies as compared to their foreign counterparts is another noteworthy finding. 
Overall, CSR level of industrial companies in Malaysia is increasing both in terms of amount of the 
disclosure and the number of participating companies.

Engle (2007) has conducted a study titled “Corporate Social Responsibility in Host countries: 
A Perspective From American Managers”, which examines the perceptions of 56 US-based 
senior international business executives regarding the importance of multinational corporations’ 
involvement in the improvement of host countries’ human rights, poverty, education, health care 
and environment. The results of this study suggest that all five areas are considered important, 
with the environmental responsibilities of MNCs being perceived as the most important of these 
five areas. Further, the potentially significant findings of this study suggest that middle and 
senior managers of the US international businesses, who are stationed in the US, do believe that 
it is of at least moderate importance  for MNCs to play a role in improving health care, poverty, 
education, human rights and the environment of the host countries in which they operate. Potluri 
and Temesgen (2008) have discovered in their  study titled “Corporate Social  responsibility: 
an attitude of Ethiopian Corporates” that Ethiopian companies expressed 100 percent positive 
attitude in implementing CSR towards customers, creditors, and suppliers, general public and 
government. However only 40 percent of companies were positive on periodical disclosure of 
information to its shareholders, 80 percent believed in fair wages and security of employment, 
and 10 percent of companies were negative on meaningful freedom, job satisfaction and human 
treatment. Related to the cross validate section, overall 69 percent employees were not happy with 
the policies of companies, 71 percent customers thought they were manipulated and another 75 
percent general public were not pleased with CSR from the Ethiopian corporate sector.
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Gilbert and Rasche (2008) describe that the proliferation of transnational initiatives, such as the 
UN Global Compact and the Global Reporting Initiatives, has increased macro-level institutional 
pressures for global integration and consistency in corporate responsibility. Lu and Castka 
(2009) investigated (i) the status of CSR in Malaysia; (ii) different CSR practices in Malaysia; and 
(iii) Future diffusion of CSR in Malaysia. This study revealed the current and future directions 
of CSR development in Malaysia. It has highlighted that the key issues in the journey towards 
wider diffusion and acceptance of CSR in Malaysia, such as current confusion over the meaning 
of CSR, the prevalent use of CSR as a PR tool, mandatory versus voluntary CSR, and the role of 
the NMC in this process. Further, the findings of this research stress the importance of the role of 
government, other institutions and the media to work together to educate and inform the public 
and to align CSR understanding in Malaysia.

Mostovicz et al (2009) in their work “CSR: the Role of Leadership in Driving Ethical 
Outcomes” describe that why CSR policies have failed to render organizations more ethical 
and to propose concepts for using CSR for improving the ethics of organizations. They argue 
that the different logical approaches to CSR are not necessarily ethical, since ethics is based 
on the emotional involvement of the actor and the leadership is not a hierarchical position, 
but the emotional ability to follow ones worldviews based on how one perceives his/her 
life purpose. Further this study shows how to integrate knowledge from leadership theory 
to render the various CSR policies more ethical. Maccarrone (2009) has found that there are 
some industry-specific aspects, which seem to influence the choices of top management of the 
interviewed companies. Other relevant context factors seems to be the size and the degree of 
internationalization of a company, as well as factors linked to a predominant value system (named 
“corporate DNA”) and the level of integration between CSR strategy with the overall competitive 
strategy.

Ubius and Alas (2009) have found that there is connection between organizational culture 
and corporate social responsibility. Also identified are three organizational culture types – clan, 
hierarchy and adhocracy predict corporate social responsibility. One organizational culture types 
– market predicts one facet of corporate social responsibility – the firm performance concerning 
social issues. This study suggests that managers in the organizations where market culture type 
dominates should take the interests of all agents – customers, subcontract firms, consumers, stock 
holders, employees, trade unions, public administrations and local community into account. Das 
(2009) found that the social sector remained a neglected area as, despite a rise in their revenue 
earnings, the states are perennially in financial distress due to a more than proportionate 
increase in expenditure. This study also highlights the poor budgetary allocation for education, 
ineffective doctor-patient ratio, heavy interest payments/servicing debt and lesser governmental 
efforts to initiate the CSR as an effective tool. Kum et al (2010) have investigated the impact of 
employees’ CSR associations compared to that of CSR participation. They found that both, CSR 
associations and CSR participations, were associated with E-C identification (Employee-Company 
identification), which in turn leads to commitment to the company, however, the empirical 
result demonstrated that CSR associations do not directly associate with E-C identification in 
an organization. Rather, CSR associations influence E-C identification through PEP (Perceived 
External Prestige). 

Gautam and Singh (2010) examine how India’s top 500 companies view, and conduct their 
CSR, identifies key CSR practices and maps these against Global Reporting Initiative standards. 
This study reveals that CSR is now presented as a comprehensive business strategy, arising 
mainly from performance considerations and stakeholder pressure. Companies consider their 
interaction with stakeholders and impact of its business on society as significant issues, CSR 
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policies vary with turnover and profit. Most significantly, out of the top 500 companies, 229 did 
not report on CSR activities and were therefore filtered. 49 percent of the remaining 271 companies 
were reporting on CSR. Many companies are making token gestures towards CSR and only a few 
companies have a structured and planned approach. Several companies spread their CSR funds 
very thinly across many activities. Every company defines CSR in their own ways as per their 
needs. CSR is on an upward learning curve and is primarily driven by philanthropy. Furrer et 
al. (2010) have found substantive differences in European managers’ and business students’ 
perspectives on the relative importance of social, economic, and environmental corporate 
responsibilities. Managers and business students in Western Europe attributed higher importance 
to environmental CR than to social CR, followed by economic CR. Vitaliano (2010) found that by 
adopting socially responsible policies, companies can reduce labor turnover by about 3 percent 
to 3.50 percent per year, which amounts to a 25-30 percent reduction, as compared to non-CSR 
public corporations. It is also estimated that half of the CSR impact on turnover is directly related 
to labour-specific policies.   

Potluri et al (2010) have found that Kazakhstan companies conveyed a difference of opinion 
in almost every stakeholder’s area because of the present day economic crunch. Related to 
consumers, only 68 percent of companies recognized the provision of effective after-sales service 
and 62 percent only promised to extend courteous service. Most importantly, only 58 percent 
of the Kazakh business community acknowledged following a fair trade policy. Related to the 
cross-validation part, meager 8.57 percent employees were content with companies’ policies, 
12.86 percent of customers though they were exploited and another 11.20 percent of the general 
public was not pleased with the social actions of Kazakh companies. Pedersen (2011) examined 
the perceptions of managers in multinational corporations (MNCs) towards Corporate Social 
Responsibility. This study has involved the data collected through interview with 49 managers 
and web-based survey from 613 managers, together with 647 managers from four MNCs in 
Europe. This study has revealed that managers still tend to hold a rather narrow – managerial 
view of the firm and primarily give priority to a few core stakeholder groups. Customers and 
employees are perceived to be key stakeholders, whereas, NGOs and local communities are 
perceived as being of lesser importance. The author remarked that the results seem to differ from 
the stakeholder approach to CSR, which suggests that firm should move beyond the shareholder 
dominated view and traditional forms of organizational control to a broader stakeholder 
perspective characterized by a high degree of collaboration, dialogue and engagement.

Tandon et al (2011) investigated how psychological variables discriminate the low positive 
CSR attitude prospective managers from high positive CSR attitude prospective managers. This 
study involves the sample consisting of 227 business students in India and it has revealed that 
the psychological variables significantly discriminate the low positive CSR attitude prospective 
managers from high positive CSR attitude prospective managers. Ardichvili et al (2012) explored 
whether perceptions of organizational business ethics differ by hierarchical levels. They studied 
the sample of more than 40,000 respondents consisting of executives, mid-level managers and 
non-managerial employees from business organizations in six different countries – Brazil, China, 
Germany, India, the UK and the US. They found that executives provided the most positive 
assessment of ethical business culture within their respective organizations, whereas employees’ 
assessments were less positive, and middle level managers’ assessments fell in the middle. 
Athanasopoulou (2012) explored the managers’ perception on Corporate Social Responsibility 
(CSR) within three different types of organizational contexts – Non-profit, for-profit and hybrid 
case that have never embedded CSR policies and practices. The study has revealed mainly that the 
influences relating to individual managers’ work, as well as the extent to which CSR is an implicit 
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or an explicit part of decision-making determine managerial perceptions of CSR.

Research Gap
Even though numbers of studies have been conducted on corporate social responsibility 

practices, only a few studies relating to the managerial perceptions towards CSR practices have 
been made so far in India. Further, it is evident from the above review, no serious and worth 
mentioning study has so far been conducted on driving factors of corporate social responsibility 
with the specific view to managerial perceptions between public and private firms in India.

Contribution of the study
The CSR practices in India were voluntary for all the business organizations till the end of 

March 2013. The latest Companies Act, 2013 ensures that the CSR practices are compulsory for 
certain companies, subject to fulfilling certain conditions. Clause 134 and 135 of the Act specifies 
that companies with net worth more than Rs. 500 crore or turnover more than Rs. 1000 crore or 
net profit more than Rs. 5 crore are required to constitute a CSR committee to formulate CSR 
policy for the company. Companies are now obliged to spend a minimum of two percent of 
average net profit earned during preceding three years before formulations of the policy (Singh 
& Agarwal, 2013).  It is well known fact that before the introduction of CSR related provisions 
in the company’s act, factors like reputation, competitive advantage, social capital and the like 
have driven the CSR practices of companies in India. But now the question in front of researcher is 
“what factor will influence the companies highly to do the CSR activities?” Therefore, in order to 
address this question as well as to identify the realistic role of Companies Act 2013 with respect to 
the CSR practices of firms in India, the researcher has made an attempt to study and analyze the 
driving factors of CSR practices of the selected Public and Private firms in India.

Objectives
This research has been undertaken with the specific aim to study and analyze the driving 

factors of Corporate Social Responsibility practices of public and private sector firms in India.

Research Methodology

Type of study
This study is descriptive in nature, since it has intention to describe the respondents’ profile 

besides their perception towards driving factors of Corporate Social Responsibility practices in the 
study area.

Sample
The sample size of the study is based on largest twelve companies consist of six public firms 

and six private firms in India. The sample companies have been selected conveniently based on 
the Economic Times ratings of Top 500 Companies 2012 in India (ET Ratings 2012). Totally 360 
questionnaires relating to the study (thirty questionnaire from each of the twelve companies) 
were sent randomly to the top and middle level executives of the identified firms, out of which 
318 questionnaires were received back with required response from the respondents. It is about 88 
percent of response rate. 
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Method of data collection
In order to fulfill the identified objective of the study, the well structured questionnaire as 

research instrument consisting of respondents’ personal profile and the nine variables relating 
to driving factors of CSR practices has been used on this study. The internal consistency of the 
variables in the questionnaire has been carried out with help of the Cronbach’s Alpha test and the 
result shows positively as 0.962. All factors were reliable with the Cronbach’s alpha value greater 
than 0.60 (Hair et al. 1998). The secondary data were also used wherever necessary for this study.

Variable studied and their detailed definition
This study employs both independent and dependent variables relating to the objective of the 

study. The detail of variables employed has been presented in the Table 1.

Table 1: Summary of Variables studied

Type of Variable Name of the Variables Definition

Independent Nature of Ownership Public sector firms and private sector firms

Hierarchy level Top level and Middle level Managerial executives, respondents have 
chosen their hierarchy level in the given option

Gender Male and Female

Age
It has been categorised as Young, Middle and Old age based on their 
mean value (Collins et al 1973). Upto 34 years – young age; 34 to 50 
years – middle age; 51 and above – old age

Qualification Pre-graduation, graduation, Post graduation and Professional

Experience
It has been categorised as Less, Moderate and Well experience based on 
their mean value {Ghazali, 2007). Upto 15 years – less experience; 16 to 
25 years – moderate experience; above 25 years – well experience

Dependent Driving Factors of CSR
It include companies act, community pressure, social awareness, 
commercial pressure, international standard, domestic regulations, 
public opinion and reputation

Hypotheses
H01: There is no significant difference between the nature of ownership of the respondents’ firms 

and their perceptions about driving factors of CSR.

H02: There is no significant difference between the respondents’ hierarchy level in the firm and 
their perceptions about driving factors of CSR.

H03: There is no significant difference between the respondents’ gender and their perceptions 
about driving factors of CSR.

H04: There is no significant difference between the respondents’ age and their perceptions about 
driving factors of CSR.

H05: There is no significant difference between the respondents’ qualification and their percep-
tions about driving factors of CSR.

H06: There is no significant difference between the respondents’ level of experience and their 
perceptions about driving factors of CSR.

Statistical tools used
The statistical tools include descriptive analysis (mean, standard deviation, variance, weighted 
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average score) and ANOVA test has been applied successfully with the help of the Statistical 
Package for Social Science (SPSS) 20 version along with the Microsoft Office Excel (MSO Excel)         

Analysis and Discussions
This section provides the analysis of respondents’ profile and their perceptions about the 

driving factors CSR practices in India.

Respondents’ Personal Profile
The respondents’ personal profile has been presented in the Table 2 given below.

Table 2 : Profile of the Respondents

Sl.
No

Variable Indices of Profile
Sample 

(N)/ 
Percent

Cumulative 
%

1 Nature of ownership of the 
organization

Public Limited 173 54.40 54.40

Private Limited 145 45.60 100

Total 318 100

2 Hierarchy Level

Top Level 120 37.70 37.70

Middle 198 62.30 100

Total 318 100

3 Gender 

Male 244 76.70 76.70

Female 74 23.30 100

Total 318 100

4 Age  

Young 76 23.90 23.90

Middle 148 46.50 70.40

Elder 94 29.60 100

Total 318 100

5 Qualification 

Pre-graduation 10 3.10 3.10

Graduation 46 14.50 17.60

Post Graduation 151 47.50 65.10

Professional 111 34.90 100

Total 318 100

6 Total Experience

Less experienced Executives 83 26.10 26.10

Moderate level 118 37.10 63.20

Well experienced 117 36.80 100

Total 318 100

Table 2 reveals 173 respondents belong to public sector undertakings and 145 respondents are 
from private sector undertakings. On the basis of hierarchy level, 120 respondents were from top 
level and 198 respondents from middle level. On the basis of gender, 244 respondents were male 
employees and 74 respondents were female employees. Age-wise; 76 respondents belonged to 
young age group, 148 respondents belonged to middle age group and 94 respondents to elder age 
group. On the basis qualification of the respondents, 10 respondents were in the pre-graduation 
category, 46 respondents were in graduation category, 151 respondents belonged to post-
graduation category and 111 respondents belonged to the category of professional qualification. 
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Regarding the total experience of the respondents, 83 respondents were less experienced, 118 
respondents moderately experienced and 117 respondents were well experienced.

 Driving Factors of CSR
 In this section, respondents’ perception about the various driving factors of CSR practices 

in India has been analyzed and ranked based on the weighted average score applicable for them. 

Table 3 : Driving Factors of Corporate Social Responsibility

S.
No

Driving Factors
No of respondents – 318

WAS Index RANK
S D  D Neu  A S A

1 Compliance of Companies Act 6 36 53 151 72 1201 3.78 I

2 Community group pressure and philanthropy 4 36 44 179 55 1199 3.77 II

3 Increasing social awareness & education 8 40 50 146 74 1192 3.75 III

4 Commercial pressures/Competitive advantage 3 48 50 155 62 1179 3.71 IV

5 Rising international standards 23 26 51 143 75 1175 3.69 V

6 Domestic regulations – Rules and Regulations 15 39 67 116 81 1163 3.66 VI

7 Public opinion 19 31 48 166 54 1159 3.64 VII

8 Reputation 23 6 76 175 38 1153 3.63 VIII

9 Others (crises & calamities, ethical consumerism, 
awareness etc) 13 34 72 150 49 1142 3.59 IX

Note: SD-Strongly Disagree; D-Disagree; Neu-Neutral; A-Agree; SA-Strongly Agree; WAS-Weighted Average Score

Table 3 reveals various driving factors of Corporate Social Responsibility practices by the 
industry in which the compliances of Companies Act 2013 with respect of CSR activities has 
been ranked as I with the Weighted Average Score of 1201 and Index as 3.78 followed by the 
Community group pressure – NGO, Public private coalitions and social pressure as ranked II with 
the WAS of 1199 and 3.77 as index. The increasing awareness and education among the people 
has been ranked as III with the WAS of 1192 and the index of 3.75, next to social awareness, 
the commercial pressures among the industries in respect of getting market share as well 
as competitive advantage has been ranked as IV with the WAS of 1179 and 3.71 as Index. The 
rising international standards like UN Global compact, ILO Conventions, Account-Ability 1000, 
ISO 14000 and Global Reporting Initiatives  has been ranked as V with the WAS of 1175 and the 
index of 3.69, next the domestic regulations by means of corporate associates as FIICI, CII and 
ASSOCHAM has been ranked as VI with the WAS of 1163 and 3.66 as Index, next the public 
opinion including the stakeholders expectations has been ranked as VII with the WAS of 1159 and 
3.64 as Index, next the Reputation has been placed as rank VIII with the WAS of 1153 and 3.63 as 
Index and finally the other factors by means of natural calamities, ethical consumerism etc., the 
has been ranked as IX with the WAS of 1142 and 3.59 as Index.
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Figure 1. Driving Factors of Corporate Social Responsibility

Respondents’ personal Profile and Driving Factors of CSR
In this section, the impact of respondents’ personal profile towards their perception about 

driving factors of CSR practices has been analyzed with the help of following hypotheses 
discussed in the forthcoming section.

H01 Hypothesis testing
There is no significant difference between the nature of ownership of the respondents’ firms 

and their perceptions about driving factors of CSR practices.

Table 4 : Nature of Ownership and Driving Factor of CSR

S.No. Variable N Mean S.D. F Value P Value

1 Public Ltd 173 32.965 4.652
1.053 0.305

2 Private Ltd 145 33.517 4.920

The Table 4 reveals that the relationship between the respondents’ nature of ownership and 
their perceptions towards the driving factors of CSR practices. Since the ‘P’ value relating to the 
variables of respondents’ nature of ownership is more than the significant value at 5 percent level 
(P value > 0.05). Hence, Ho is accepted and concluded that there is no significant relationship 
between the respondents’ nature of ownership and their perceptions towards the driving factors of 
CSR practices in India at 5 percent significant level.

H02 Hypothesis testing
There is no significant difference between the respondents’ hierarchy level in the firm and 

their perceptions about driving factors of CSR practices
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Table 5 : Hierarchy level and Driving Factor of CSR

S.No. Variable N Mean S.D. F Value P Value

1 Top 120 33.433 4.572
0.395 0.530

2 Middle 198 33.086 4.903

The Table 5 shows that the relationship between the respondents’ hierarchy level and their 
perceptions towards the driving factors of CSR practices in the study area. Since the ‘P’ value 
relating to the variables of respondents’ hierarchy level is more than the significant value at 5 
percent level (P value > 0.05). Hence, Ho is accepted and concluded that there is no significant 
relationship between the respondents’ hierarchy level in the firm and their perceptions towards 
the driving factors of CSR practices in India at 5 percent significant level.

H03 Hypothesis testing
There is no significant difference between the respondents’ gender and their perceptions about 

driving factors of CSR practices.

Table 6 : Gender and Driving Factor of CSR

S.No. Variable N Mean S.D. F Value P Value

1 Male 74 33.554 4.717
0.480 0.489

2 Female 244 33.115 4.799

The Table 6 shows that the relationship between the respondents’ gender and their 
perceptions towards the driving factors of CSR practices in the study area. Since the ‘P’ value 
relating to the variables of respondents’ gender is more than the significant value at 5 percent 
level (P value > 0.05), hence, Ho is accepted and concluded that there is no significant relationship 
between the respondents’ gender and their perceptions towards the driving factors of CSR 
practices in India at 5 percent significant level.

H04 Hypothesis testing
There is no significant difference between the respondents’ age and their perceptions about 

driving factors of CSR practices.

Table 7 : Age and Driving Factor of CSR

S.No. Variable N Mean S.D. F Value P Value

1 Young 76 33.052a 5.316
0.230 0.7952 Middle 148 33.412a 4.667

3 Elder 94 33.042a 4.519
aAlpha between variables denoted insignificant difference  at 5% level using Tukey HSD test

The Table 7 exhibits that the relationship between the respondents’ age and their perceptions 
towards the driving factors of CSR practices. Since the ‘P’ value relating to the variables of 
respondents’ age is more than the significant value at 5 percent level (P value > 0.05). Hence, Ho is 
accepted and concluded that there is no significant relationship between the respondents’ age and 
their perceptions towards the driving factors of CSR practices in India. Further the Tukey HSD 
test reveals that there is no significant difference within the variables of the respondents’ age – 
young age, middle age and Elder age in respect of their perceptions about driving factors of CSR 
practices in India at 5 percent significant level.
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H05 Hypothesis testing
There is no significant difference between the respondents’ qualification and their perceptions 

about driving factors of CSR practices

Table 8 : Respondents’ Qualifications and Driving Factor of CSR

S.No. Variable N Mean S.D. F Value P Value

1 Pre-Graduation 10 31.700a 4.854

0.506 0.678
2 Graduation 46 33.717a 4.722

3 Post Graduation 151 33.179a 4.797

4 Professional 111 33.198a 4.795
aAlpha between variables denoted insignificant difference at 5% level using Tukey HSD test

The Table 8 put on view that the relationship between the respondents’ qualification and 
their perceptions towards the driving factors of CSR practices. Since the ‘P’ value relating to the 
variables of respondents’ qualification is more than the significant value at 5 percent level (P value 
> 0.05). Hence, Ho is accepted and concluded that there is no significant relationship between 
the respondents’ qualification and their perceptions towards the driving factors of CSR practices 
in India. Further the Tukey HSD test reveals that there is no significant difference within the 
variables of the respondents’ qualifications – Pre-graduation, graduation, Post graduation and 
Professionals in respect of their perceptions about driving factors of CSR practices in India at 5 
percent significant level.

H06 Hypothesis testing
There is no significant difference between the respondents’ level of experience and their 

perceptions about driving factors of CSR

Table 9 : Respondents’ Experience and Driving Factor of CSR

S. No. Variable N Mean S.D. F Value P Value

1 less experienced Employee 83 32.927a 4.916

0.413 0.6622 Moderate experienced Employee 118 33.118a 4.937

3 Well Experienced Employee 117 33.521a 4.528
aAlpha between variables denoted insignificant difference  at 5% level using Tukey HSD test

The Table 9 reveals that the relationship between the respondents’ overall experience and 
their perceptions towards the driving factors of CSR practices. Since the ‘P’ value relating to the 
variables of respondents’ overall experience is more than the significant value at 5 percent level 
(P value > 0.05). Hence, Ho is accepted and concluded that there is no significant relationship 
between the respondents’ overall experience and their perceptions towards the driving factors of 
CSR practices in India. Further the Tukey HSD test reveals that there is no significant difference 
within the variables of the respondents’ experience – less experience, moderate experience and 
well experience in respect of their perceptions about CSR at 5 percent significant level.

Discussion and Managerial Implications
The concept of CSR involves a commitment by a company towards the sustainable economic 

development of society. It means engaging directly with local communities, identifying their basic 
needs, and integrating their needs with business goals and strategic intend. The Government of 
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India perceives CSR as the businesses’ contribution to the nation’s sustainable development 
goals that is why a legal shape to the CSR practices has been given in the company’s act 2013. It is 
also evidenced from the result that companies in India have accepted the government initiatives 
towards CSR practices. According to George Goyder (1951), industry in the twentieth century can 
no longer be regarded as private arrangement for enriching shareholders. It has become a joint 
enterprise in which workers, management, consumers, the local government and trade union 
officials playing a part. Therefore, firms in India have started to realize that a firm can’t function 
as like isolation and recognized the CSR policy introduced by government towards their goal to 
achieve a sustainable development. It is also proved that in the process of achieving CSR related 
goals, personal profile related to the managerial people in the firms has not influenced their 
CSR related decision particularly driving factors of CSR practices. It is put on view that the ‘P’ 
value relating to all the variables of respondents’ profile – nature of organisation, hierarchy level, 
gender, age, qualification and experience are more than the significant value at 5 percent level (P 
value > 0.05). Hence, Ho is accepted for all the chosen independent variables and concluded that 
there is no significant relationship between the respondents’ personal profile and their perceptions 
towards the driving factors of CSR practices. Therefore, it is concluded that even though the 
concept of CSR practices was originated during 19th century in India but firms are doing at 
superficially rather than as embedded system of their core business, that is why the personal and 
demographic variables of the managerial executives have not influenced the CSR practices in the 
study area. However the new Companies Act, 2013 have paved an avenue towards driving the 
CSR practices of larger companies in India which has been evidenced well by the result on this 
study too.

Limitations of the Study and Scope for Future Research
This study has been undertaken subject to some limitations for the future research work, 

that is various dimensions of CSR practices have not been acquainted well on this study. So, a 
comprehensive study on CSR practice including driving factors may be undertaken in the 
future. Further the same work can be undertaken for a particular industry or sector, for instance 
manufacturing sector will be a thrust area to do this study well in the future.
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